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Ðåêëàìà.
Íàèáîëåå àêòóàëüíûé (íà äàííûé ìîìåíò) ðàçäåë â îáëàñòè ðåêëàìû � Product

placement.
×òî æå íà ñàìîì äåëå ïðåäñòàâëÿåò ñîáîé Product placement, è ïî÷åìó îí òàê ïîïó-

ëÿðåí íà äàííûé ìîìåíò?
Óñïåøíûé ¾ñòàðò¿ ýïîõè Product placement'a. ×òî ïîñëóæèëî íà÷àëîì íîâîé ýðû â

ñôåðå ðåêëàìû?
Âèäû Product placement'a è èõ îòëè÷èÿ.
Ïëþñû Product placement'à, à òàê æå ìèíóñû, êîòîðûõ ïî÷òè íåò.
Ýôôåêòèâíîå è óäà÷íîå èñïîëüçîâàíèå product placement'a íà ïðèìåðå èíîñòðàííîãî

êèíåìàòîãðàôà.[1]
Íåóìåñòíîå è ¾ïðîâàëüíîå¿ ó÷àñòèå product placement'a â ðîññèéñêîì êèíåìàòîãðà-

ôå.[2]
Âûâîä: Product placement � îäèí èç êëþ÷åâûõ àñïåêòîâ, ñïîñîáñòâóþùèé óñïåøíîìó

ïðîäâèæåíèþ òîâàðà íà ðûíîê, à òàêæå � åãî ¾ðàñêðó÷èâàíèþ¿.
Ñîáñòâåííûå ìûñëè íà ýòó òåìó.
[1] ¾Hollywood's Blockbuster Role for Product Placement¿, BusinessWeek
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