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Language plays an integral role in the world of politics, thus, a correct word choice may become a fundamental advantage for a politician. Bill Clinton is viewed as one of the most effective orators among the American presidents. In this work we are going to focus on words he used for particular purposes during his presidency.
This report observes, first of all, Clinton's strengths as a public speaker. Such as:

 - Authenticity

The president always performs a role, but he should not get caught doing it. Clinton is one of the best examples of a politician, who reveals his personality, and shows people who he really is, staying authentic and, thus, charming for public. By way of example - The Arsenio Hall Show, presidential campaign of 1992.

-“Two plus two” approach.

Bill Clinton let the voters draw their own inferences about his compassion. He let them put two plus two together and say “four” – and he is transferred from a passive observer to an active participant.

-A president “who feels your pain”.

-Linguistic innovation.

President Clinton came up with one of the most important linguistic innovations of the 1990s. Using the term “investment” instead of “spending”. It created a strong motivation for making long-term purchases.

-Positive messages

Clinton used the character of the American nation for his own advantage. He called his campaign “Agents of Change” (young nation directed to the future). He firmly focused on the world of tomorrow.

- Slogan

«It's the economy, stupid!» based on «Keep it simple, stupid!». It perfectly encapsulated what the Democrates tried to get across in 1992.
We'll also touch upon Clinton's linguistic behavior connected with a critical moment. During the  three-month period of the Lewinsky scandal he found ways to use the same vocabulary that helped him to be twice elected as the president of the USA. It helped him to give a sense that nothing has actually changed.
Our investigation demonstrates, that word-choosing in politics is essential. Every politician uses his own language to communicate with the people. Some of the words he uses today will be associated with him in the future, as a result, there are signal words which become part of a political personality.
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