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During the last two centuries ‘collective consciousness’ has been playing such an important role that researchers and politicians have started to talk about the ‘age of the masses’. It is characterized by replacing the conscious activity of individuals with an unconscious activity of the masses that rely not upon the sense and reason, but upon the feelings. They create myths about the past, future and present; they are guided by the illusions and prejudices. In this situation it is easier for politicians to manipulate the masses with the help of new or renewed political myths. 
Our hypothesis suggests that the creation of myths is one of the most productive strategies in political discourse. 
Traditionally, myth is a variety of common knowledge. In political discourse it is a stereotype believed to be true. 

Flood describes a political myth as ‘an ideologically marked narrative which purports to give a true account of a set of past, present, or predicted political events and which is accepted as valid in its essentials by a social group’ . [3: 44]. Geiss notes, ‘a political myth is an empirical, but usually not verifiable, explanatory thesis that presupposes a simple casual theory of political events and enjoys wide public support’ [4:29]. 

An example of a political myth is the attitude to immigration conveyed by Norman Tebbit (a member of the Conservative Party of Great Britain) in the now famous claim that Britain was in danger of being ‘swamped’ by immigrants. The myth is that immigrants will outnumber natives and eventually overwhelm them numerically; in reality it is often the immigrants that are absorbed into the native ‘swamp’ in multicultural societies [1].
As to persuade an audience a politician has to demonstrate that he or she is right. Being right can be interpreted as ‘having the right intentions’, or ‘right thinking’ by appealing to reason; persuasion also requires a politician to ‘sound right’ through appeals to emotion. ‘Telling the right story’ in the form of myth is also a component of successful persuasion. 

In his convincing and thought-provoking book “Politicians and rhetoric” (2005) Jonathan Charteris-Black argues that Churchill and Martin Luther King were primarily persuasive because of their ability to sound right – voice quality and delivery as well as the words that aroused emotions were crucial to their effect. Clinton, Blair and Bush seem to have persuaded through their ability to demonstrate that they had the right intentions, while Enoch Powell, Ronald Reagan, Margaret Thatcher and Barack Obama – all in various ways demonstrated the ability to tell the right story through creating highly persuasive myths. 
Myths in general have their national varieties, but they are based on the universal archetypal antinomies (good/evil, hero/villain, cosmos/chaos, love/hatred, etc.) and other archetypes of the consciousness (heroic deed, sacrifice, 
time irreversibility, etc.).   
Edelman identifies three particular political myths as follows:

1. The myth of the Conspiratorial Enemy

2. The Valiant Leader myth

3. The United We Stand myth

For example, Ronald Reagan made use of all these types of myths. The Conspiratorial Enemy myth underlay the epithet The Evil Empire as referring to the Soviet Union. It symbolized a dramatic, mythical struggle in which the USA was cast as hero and the USSR as villain. The policy was based on reviving the Cold War through opposing the ‘demonic’ Soviet Union and support for anti-Communist right groups in Africa, Asia and Latin America. 

The Post-Cold War period is significant, because after the collapse of the Soviet Union, the USA lost their biggest enemy and, consequently, all the myths behind it were no more of current interest. The so-called Evil Empire was no longer evil. And as the American presidents had been exploiting these myths for a very long time, they needed either to replace it with something else or transform the existing myths. These processes brought about the changes in the rhetoric that seem to be of particular linguistic interest. 
The research focuses on some key speeches of the last four American presidents, myths that they created and their transformation during the last two decades. 
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