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Political advertising is a form of political communication in terms of choice, and an address

impact on the electoral group in a concise, original, catchy form. Political advertising reflects
the

essence of the political platform of certain political forces. It sets the voters for their support,

creates and implements consciousness of a certain idea of the nature of these political forces
in

the mass and creates the desired psychological setting to the vote.

The US is one of the leaders in promotion of the world of advertising in the world ranking.

In my research work, I would like to study the history of development of political advertising

as an example of election campaigns since the early 20th century to the present day.

The purpose of the research work is to identify the most effective methods of advertising

during the election campaigns of US presidents.. To achieve the purpose the following
objectives

have been set:

1. To study of advertising space in the system of political relations.

2. To study of the candidates for the US presidency and the election program.

3.To analyse the sources used in the course of the advertising campaign of the US presidents

(slogans, speeches of candidates, posters, videos, etc.)

4. To study the financial aspects of election campaigns of the US presidents.&emsp;

One of the founders of political advertising in the United States R. Reeves wrote: "I imagine

a voter in the booth of voting, oscillating between the two candidates, as a buyer, oscillating

between two tubes of toothpaste at a pharmacy. It will be selected that one, which was
imprinted

on his memory. "

Thus, political advertising in the United States and around the world is a powerful weapon

for influencing on public consciousness. The outcome of the presidential election, throughout

history, directly depended on politician’s advertising, and therefore the politicians, and the

history of the United States has developed largely due to successful advertising in the
political

arena.
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