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The present study is dedicated to the phenomenon of speech manipulation in the news media and its language instruments. We need to analyze the media discourse, which contains all the media texts, from different scientific viewpoints, including such areas of linguistics as sociolinguistics, psycholinguistics, rhetoric and others in order to be able to find the signs of influence on peoples’ minds.  

Mass media have always been an important source of information that has played a significant role in any society since the appearance of the first means of mass communication. Nowadays it is characterized by the rapid growth of information technologies. The appearance and promotion of the Internet has reduced the number of printed media supporters; however, it has expanded the target audience of some publishing houses. Now news is capable of being spread in several minutes and becoming available in most places in the world. Analyzing media discourse, T. Dobrosklonskaya points out that ‘the development of the Internet technology has led to the improvement of the mass media language as a means of informational and psychological influence’ [Добросклонская: 22]. 

In fact, despite having a wide range of instruments for influencing readers such as audio and video content, the popular mass media online sources still resort to the verbal ones. A famous British writer Reah Danuta in her book ‘The Language of Newspapers’, when speaking about the power of language, mentions that it becomes ‘most powerful when its role in presenting the world to an audience is not explicit’ and also that it is important to remember that ‘everything that is written in a newspaper has to be transmitted through the medium of language’ [Danuta: 54; 55]. 

It becomes clear that the language of the media is a complicated thing, which contains different emotional, cultural and informational codes. Speaking about the news language, especially when it comes to international relations, it often contains a political one as well. Media discourse has certain instruments to manipulate the public opinion on this or that subject. Those instruments could be very different. 

Language manipulation, in contrast to other kinds of influence, possesses a higher degree of invisibility. One may find neither direct aggression, nor an open call to some kind of actions in a text. However, it makes the situation even more difficult. 

It is well-known that language is a system which has different levels. Thus, the instruments vary. A famous Russian journalist and philologist Anna Danilova in her study [Данилова: 51; 135] suggests considering the levels of lexis and syntax as the most usable ones in the language of magazines and newspapers (and their online equivalents). 

The lexical level has the most elaborate complex of instruments, because lexis serves as a basis for both sentence and text levels. Here are some of the tools: the use of synonymy, metaphors, euphemisms and dysphemisms, abstract lexis and words with inherent or adherent connotative meanings etc. 

The level of grammar, according to M. Koveshnikova [Ковешникова: 6], includes the usage of passive contsructions (with words ‘to seem’, ‘to believe’, ‘to consider’) and those which have the semantics of speaking (‘it is said’, ‘it is announced’). This allows concealment of the source, though not requiring further information. Therefore, the effect of general, well-known truth is created out of unverified facts. 

The level of syntax is very complicated. On the one hand, it may contain such instruments as gradation and repetition which certainly create an effect of influence. On the other hand, there are much more complex ones, such as substitution of arguments, transformation of accents and others. It is the level of syntax where the main influence on our consciousness takes place because we perceive a text as a whole without paying attention to its syntactic structure and then get its main point. 

To conclude, there are lots of ways to manipulate public opinion with the help of language. Since many people consider mass media to be a valuable source of information and an instrument to get the news and interpret it, journalists have a platform to impose their opinion on this or that subject or issue due to the variety of language instruments they possess. Thus, it is very important to know how this effect is achieved to make the impartial perception of information possible. 
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