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Nowadays the attention of many music industry experts has been focused on the rapid development of the Asian region. They predict, build various models of success with just one goal in mind: to find a future leader. According to International Federation of the Phonographic Industry (hereinafter IFPI), the region's overall revenue growth for the last year increased by 3.8%(IFPI,2020). Experts of the organization argue that the results could have been higher had it not been for the decline in sales in the Japanese market. 

The Japanese music industry is one of the largest in the world. According to IFPI, the country has been ranked second in the world by income in this area for more than 15 years. Japanese companies offer a wide range of services, which at the same time is of high quality. So what is the reason for this decline? What are the solutions?

This work was created to understand the changes that were taking place in theJapanese market during 2015-2019. The analysis used statistical data from organisations such as IFPI, RIAA, RIAJ, the billboard and others.
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