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INFORMATION LETTER 

The South RUSSIAN INSTITUTE of MANAGEMENT, a branch of the Russian Presidential Academy of National Economy and Public Administration, invites you to participate in the VI International scientific and practical conference "INSTITUTIONAL TRANSFORMATIONS OF THE SOCIO-POLITICAL SYSTEM OF RUSSIA: PAST, PRESENT, FUTURE",
which will be held on March 20, 2026 in Rostov-on-Don, Russia.
 
The purpose of the conference is to create an interdisciplinary dialogue platform for discussing topical issues of social transformation between the academic community and public authorities, as well as for international cooperation and the exchange of research results.
The conference is expected to work in the following thematic areas:
- The New World Order: centers, subjects, political configurations and foundations.
- Transformation of global governance: new platforms, institutions and non-state actors.
- Cultural diversity and the role of values in the political development of countries and international relations.
- Digital policy of states.
- Priority areas of cooperation between Russia and the international community.
The following researchers and teachers, representatives of public authorities and non-profit organizations, doctoral students, graduate students, undergraduates, and university students are invited to participate in the conference.
The format of the event: face-to-face, remote (using the Yandex Teleconference and MTS Link platforms).
Working languages of the conference:
- Russian,
- English.

Following the results of the conference, it is planned to publish a collection of articles, which will be posted in the scientific electronic library (www.elibrary.ru ) with subsequent indexing in the scientometric database of the Russian Scientific Research Center (Russian Science Citation Index). The collection of articles will also be assigned an ISBN. The Organizing Committee reserves the right to select the submitted materials.
To participate, you must:
- apply for participation in the conference using the form located at 
https://forms .yandex.ru/u/68fc88a14936398edd627532 by March 12, 2026;
- send the article (see the rules of registration in the appendix) (at least 5 pages of text, excluding the abstract and the list of sources) by March 17, 2026 by e-mail konfranepa@yandex.ru marked "TO THE CONFERENCE ON 20.03.2026"

REQUIREMENTS FOR THE DESIGN OF ARTICLES 
The originality must be at least 70% (when checked in the Anti-Plagiarism system).

The article is provided as an unarchived attached file in the *.doc/docx format, where the file name is the surname(s), initials of the author(s) – "Ivanov A.A. Article.doc" or "Ivanov A.A., Petrova A.A.Article doc".

The text of the article must necessarily include an "Abstract" and "Keywords", duplicated in Russian and English "Annotation" and "Keywords".
The volume of the article is at least 5 pages. without taking into account the annotation and the list of sources.
A set in the MS Word editor. Font: Times New Roman. The font size is 12.
The indentation on all sides is 2.0. Endnotes (in square brackets). 
Line spacing: 1.15. Paragraph indentation (red line) automatically: 1.25.

The last name, first name, patronymic of the author (rov), scientific supervisor is indicated in the center: last name, then initials, academic degree, academic title, university name, city, country. The title of the article is printed in capital letters, without quotation marks, underscores, hyphenations and dots. There is 1 empty line between the header at the top and bottom.

The structure of the submitted material 
In Russian and English:
- UDC in the upper left corner;
- last name, first name, patronymic of the author in full, academic degree, title, organization (university), 
- the title of the article is indicated in lowercase letters without quotes, underscores, hyphenations and dots;
- abstract 5-10 lines;
- keywords or phrases that carry the main semantic meaning in the text (7-10).
References to literature are arranged according to the text in square brackets (for example, [3, p. 15-16]), the list of references, compiled in the order of occurrence of references, is placed behind the text.
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UDC 316.77
Berdnikova Alina Yurievna, undergraduate 
Scientific supervisor: Veretskaya A.I., Ph.D., Associate Professor 
Voronezh State University, Voronezh, Russia

TELEVISION AS AN OBJECT OF STUDY IN MODERN SOCIOLOGY

Annotation: the article presents a sociological view of one of the mass media - television. The approaches of modern sociologists to the definition of the concept of "television" are given. The sociological directions of studying television are analyzed, namely television as a political field, television as the construction of false reality, a game approach.
Keywords: television, sociology of television, political field, hyperreality, simulacrum, gameplay.

Бердникова Алина Юрьевна, магистрант
Научный руководитель: Верецкая А.И., к.ф.н., доцент
Воронежский государственный университет, г. Воронеж, Россия

ТЕЛЕВИДЕНИЕ КАК ОБЪЕКТ ИЗУЧЕНИЯ В СОВРЕМЕННОЙ СОЦИОЛОГИИ

Аннотация: в статье представлен социологический взгляд на одно из средств массовой информации - телевидение. Приводятся подходы современных социологов к определению понятия «телевидение». Анализируются социологические направления изучения телевидения, а именно телевидение как политическое поле, телевидение как конструирование ложной реальности, игровой подход.
Ключевые слова: телевидение, социология телевидения, политическое поле, гиперреальность, симулякра, игроизация.

It is difficult to imagine a person's life in a post-industrial society without mass media. They notify the population about current events, promote the acquisition and development of knowledge, organize leisure activities, and also act as a powerful tool for influencing people's consciousness. Mass media include newspapers and magazines in the form of print and online publications, radio, television and the Internet [1].
List of sources:
1. Akimova I.A. Television as a means of mass communication: the main features and specifics of their manifestation / I.A. Akimova // Society: philosophy, history, culture.  2017. No. 3. pp. 27-36.
2. Chursinova O.V. The influence of television on the content of adolescents' ideas about aggressive behavior / O.V. Chursinova // Scientific problems of humanitarian research. - 2010. – No. 4. – pp. 47-56.
3. The influence of the political advertising market on the election campaign. [Electronic resource]. Access mode: https://apni.ru/article/11363-vliyanie-rynka-politicheskoj-reklamy-na-izbiratelnuyu-kampaniyu (Accessed 11/06/2025).
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